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Agenda

• Introduction & Questions

• Q&A throughout

• LinkedIn, Twitter, Blogs, Google Alerts, etc.

• Next steps
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Questions

• How many of you have a Facebook account

– Who do you like- friends, companies, industry professionals

• How many of you text almost every day

– Who do you text- friends, companies, industry professionals

• How many of you have a LinkedIn account

– Who do you follow- friends, companies, industry professionals

• How many of you have a Twitter account

– Who do you follow- celebrities, friends, companies, industry professionals

• How many of you do Google Alerts

• How many of you looked at my LinkedIn profile before today
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Why Social Media????

• The resistance comes from many corners

– Social media is stupid. I can’t be bothered.

– I have too much on my plate to waste time with social media.

– I am concerned about sharing too much on social media. It is a security question for me.

– I don’t want to connect with people I don’t know. Why would I do that?

• Social media is the way of the world

– Create a solid, positive social media presence on LinkedIn and maybe even Twitter.  Keep 
it professional and you will find more learning, job, & networking opportunities. 

– Be careful about some social media platforms- Facebook, Instagram, YouTube & Snapchat 
that are designed for SOCIAL communication
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The Top 5  Personal Brand Social Media Sites
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Most Popular Business Social Media Venues

• Facebook- for businesses that sell stuff, corporate branding.  Not typically for 
building a personal brand.

• U-Tube- #2 searched social media site in the world daily.  Use with the same 
caution as Twitter and Facebook regarding personal information and activities

• LinkedIn- the networking application of choice for business. Use to send your or 
others intellectual capital content to your audience

• Twitter- for business that sell stuff and want to drive their corporate branding as 
well as point of sale couponing.  Can be used to build a personal brand but be 
careful not to mix brand building with personal or political 
events/pictures/comments.

• Texting- like Twitter it can be utilized for instant communications in both the 
business and personal world, be professional at all times

• Blogging- utilize sites like http://wordpress.com/ to send your intellectual capital 
content to your audience

6



© Foremost Quality Logistics Confidential

Top 7 LinkedIn stats every B2B marketer needs to know

1. 61 million LinkedIn users are senior level influencers and 40 million are in 
decision-making positions.

2. LinkedIn is the #1 channel B2B marketers use to distribute content at 94%.

3. LinkedIn makes up more than 50% of all social traffic to B2B websites & 
blogs.

4. 91% of marketing executives list LinkedIn as the top place to find quality 
content.

5. Of the 10,000 most shared articles of the last 5 years, only 6% were written 
by influencers.

6. 80% of B2B leads come from LinkedIn vs. 13% on Twitter & 7% on Facebook.

7. LinkedIn generates 3x more conversions than Twitter & Facebook.
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Social Networking & Messaging: Monthly Users (millions)
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Age Composition of Social Media Brand Users
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Business Social Media- Rule #1

10

On LinkedIn, Don't Post a 

#Selfie!

LinkedIn now has over 500 million members and 
you are 21 times more likely to get a response if 
you have a picture on your LinkedIn profile. But, 
since LinkedIn is a professional networking site, 
your profile picture should look, well, 
professional. That means, your profile picture on 

LinkedIn should NOT be a selfie. 
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Plan Your Social Media Strategy
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One-Page Personal Brand Strategy- Template
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Source: @jeffgiesea
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One-Page Personal Brand Strategy- Example
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Source: @jeffgiesea
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LinkedIn Statistics

• LinkedIn operates the world’s largest professional network on the Internet 
with more than 500+ million members in over 200 countries and territories.

• LinkedIn is the most-used social media platform amongst Fortune 500 
companies.

• LinkedIn profiles with photos get 21x more views and 36x more messages.

• There are over 39 million students and recent college graduates on LinkedIn. 
They are LinkedIn's fastest-growing demographic.

• LinkedIn makes up more than 50% of all social traffic to B2B websites & 
blogs.                             https://foundationinc.co/lab/b2b-marketing-linkedin-stats/#user-stats
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Source: LinkedIn website



© Foremost Quality Logistics Confidential

LinkedIn Home Page- Look at My Network, Messaging, Notifications
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My LinkedIn Home Page
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LinkedIn 
Profile 
Page
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Keywords are the Key to LinkedIn and any Google Search

18



© Foremost Quality Logistics Confidential 19

Home 
Page-

Keep in 
Touch;
Profile 
Views;
Top Post 
Activity
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Settings-

Ensure 
your set
up the way
you want
your
profile to
be
protected.
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Connect 
with Kent 
George
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Click to Add a Personalized Note
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Add a 
Personalized 
Note on the 
Invitation
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1st, 2nd, and 3rd Degree Connections

You know JACK. JACK is your 1st Degree Connection

YOU → JACK

You know JACK, and JACK knows JILL. JILL is your 2nd Degree Connection

YOU → JACK → JILL

You know JACK, and JACK knows JILL, and then JILL knows Up The HILL.  

HILL is your 3rd Degree Connection

YOU → JACK→ JILL → HILL
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Ways to Connect- Be strategic, its not about the quantity

• Business network expansion

– Search your connection’s connections

– Search companies

– Search educational institutions you attended

– Search fraternal organizations

– Join groups

• Company connections- co-workers

• New areas of expertise

• Job search- beware, connecting to recruiters
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Check out people who request your connection
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Check out 
potential 
new 
connection
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Search for 
University 
of North 
Texas
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Profile of  
Who is 

from that 
University



© Foremost Quality Logistics Confidential 30

Some of 
the UNT 
Contacts in 
my 
Network
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Search for Groups
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Search 
Logistics
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5071 
Groups in 
Logistics

But you 
Can only 
join a total 
of 50 
groups
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Research the group and decide whether to join
Can only join a total of 50 groups
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Search for 
Companies 
and Click 
the Follow 
button to 
get posts 
from the 
BNSF
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Do I 
Upgrade?
Probably 
not

$29.99/mo $47.99/mo $64.99/mo $99.95 mo
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A LinkedIn “Golden Rule” For Discussions Tab

• Attention audience- The discussion area is designed for compelling comments 
about the state of the industry designed to elicit comments and free thinking

– LinkedIn is not a political platform

– A discussion is not a sales pitch

– A request to network is not a plea for employment

• Don’t join a group if you are not going to participate
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LinkedIn 
Facts
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LinkedIn is Also a Leader for B2B Social Media Marketers
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Twitter Statistics

Source: https://www.soravjain.com
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The Power of Twitter
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My Twitter Home Page
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Twitter & LinkedIn Tips

• Justin Bieber is not a business contact target.  If you want to tweet about 
“stuff”, set up a second account

• Keep it professional, your handle, and your photo

• Consistently post content that is relevant to your target audience, this means 
every week multiple times.  Don’t forget LinkedIn group postings

• Establish meaningful two –way communication with your followers.  Retweet 
their tweets & respond to their tweets

• Participate in the larger Twitter community based on keyword searches and 
keyword research
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Google Alerts- set up to follow companies,  brands, cities, people, etc.
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Google 
Alerts
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Is my Social Media Important?

• Having a professional LinkedIn photo makes your profile 11 times more likely to be 
viewed

• 87 percent of recruiters are using LinkedIn

• The top skill on LinkedIn? Statistical Analysis and Data Mining

• People who list skills on their profile get 13 times more views

• There are 39 million students or recent graduates on LinkedIn

• 41% of millionaires use LinkedIn

• 81% millennials check Twitter at least once a day

• 86% Tweet including link have higher engagement rate

• 78% of users are using Twitter on their mobile device
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Summary- Next Steps
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What questions do you have?- My email Signature
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Thanks,

Tim Feemster

CEO & Managing Principal

Foremost Quality Logistics

6005 Calm Meadow Rd

Dallas, TX 75248

O:   469-554-9873

C:   214-693-7689

tim@feemsters.com

fqllogistics@gmail.com

Follow me on LinkedIn

- www.linkedin.com/in/timfeemster/

Join my LinkedIn Group- Global 

Logistics & Real Estate

http://www.linkedin.com/groups?gid=25

02304&trk=my_groups-b-grp-v

Follow me on Twitter- @tsfeemster

My email Signature
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